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message sent through a subscriber communications networic includes at least two visible portions: a first portion includes information that 
is to be communicated from the message originator, privately and unmodified, to the receiver of the email; and a second portion includes 
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portions of the email message, in accord with the invention, can include commands and options that are selectable by the user, and can 
further include logo, artwork and/or information about a particular subscriber communication network - e.g., ProductVicw Interactive™. 
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System and Method for Providing End-User Free Email 

Background of the Invention 

Email is knowa and commonly used. Email is available, for example, to 
users that are connected to a common computer network, e.g., Novell™, so that 
they can designate and send selected messages, including attached application and 
graphics files, to other users on the network. This type of network is generally 
5 licensed to a particular company to service employees at that company; and email 
messages between employees are provided as part of the fee for that license. The 
company can also have access to the internet by purchasing an internet node and 
communicating to external internet addresses through the network. However, 
email messages to intemet addresses, and to parties external to the company's 
1 0 network, are charged to the company. 

Email is also available to the many subscribers of on-line services such as 
Product View Interactive™, Compuserve™, America On-Line™, and Prodigy™. 
A user of such an on-line service typically pays a monthly fee to have access to 
information and services - including email - from the home, workplace, or 

1 5 practically any location with a computer, modem and active phone line. Typically, 
a user opens up the email application as part of the service and designates one or 
more receiving parties. The user also types in information that the receiving parties 
are to receive, and/or attaches or appends one or more files fi-om another 
application, and sends the information and/or files to the designated receiving 

20 parties. 

Email services on such on-line services are not, however, fi-ee. For 
example, a Compuserve™ subscriber pays a fee (typically fifteen cents to several 
dollars, depending on the length of the file or message being sent) to send a email 
message to other Compuserve™ subscribers, as well as to users subscribing to 
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other on-line services (e.g.. Product View Interactive™, America On-Line™ and 
Prodigy™) and to internet addresses. 

In summary, any user of an on-line service or internet subscribing service 
can generally send enml to other users with an internet address. However, the 
5 cost of this email is charged to the sender (and/or in some cases the receiver). 

It is, accordingly, an object of the invention to provide systems and 
methods for providing free email service, such as to subscribers of on-line services 
and the internet. 

It is yet another object of the invention to provide a system which reduces 
10 the cost of email to end-users, such as to subscribers of on-line services and the 
internet. 

Still another object of the invention is to provide a method for charging 
email costs to advertisers on an information network such as the internet. 

These and other objects will be apparent in the specification which follows. 

15 Summary of the Invention 

As used herein, "email," "e-mail," "electronic message," "email messages" 
and "electronic mail" means an electronic messaging service wherein a plurality of 
terminals and/or computers are connected by a communication network and 
arranged to send and receive electronic messages to other terminals and/or 

20 computers on the conununications network. Thus, as also used herein, 
"communication network" includes subscriber on-line services such as 
Product View Interactive™, Compuserve™, America On-Line™, and Prodigy™; 
and further includes a subscriber service to the internet, which provides email 
services to users fi*om a variety of information providers and sources. The internet 

25 is also accessible through on-line services; and also through designated internet 
nodes, which is commonly established at companies that wish to conmiunicate 
with users of the interenet. Also, in accord with the invention, "email" can include 
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that messagmg which occurs on ITV, cable systems, satellite transmissions, 
wireless communications (other than cellular), and Uke transmissions. 

Briefly, the invention provides members of an interconnected e-mail 
system - e.g., those reachable through the internet or via an on-line service - with 
free email. The email cost is absorbed by advertising sponsorship to advertise 
certain products to subscribers and users of the internet. Preferably, the creation 
and reading of email, according to the invention, occurs off-line, to reduce costs 
to the advertisers. Active connection to the communication network thus 
preferably occurs only for the purpose of uploading and downloading email 
messages. In general, though, the invention provides free email messaging to all 
subscribers who agree to receive and/or send sponsored email. Unsponsored 
outgoing email, created by the subscriber, is also free regardless of length of 
message, content, addressee, message volume (size), and time of creation. 

The invention also provides other capabilities associated with the free 
email, including: hierarchical folders for filmg efficiency, forwarding to other email 
users, prioritization of email messages, attachments to email messages, and 
address books for addressing of other email users. 

In accord with one aspect of the invention, an email message is received 
through a subscriber communications network from any email source. This 
message contains private information for the addressee of the sender. The contents 
of the message remain private, unread, and unmodified. The message goes 
through three distinct steps prior to final delivery to the addressee: 

1 The message is stored on the service's mail server until requested by 
the addressee; 

2. Upon request by the addressee, an advertisement is selected and 
appended to the mail message after a special delimmator; and 

3 The message and the appended advertisement, along with the 
attendant files and graphics, are transmitted to the addressee for viewing. 
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The part appended to the email message includes infomiation about the sponsor 
supplied advertising, e.g., a graphical image of the advertiser's logo. The 
information appended to the email message, in accord with the invention, can 
include commands and options that are selectable by the user, and can further 
5 include logo, artwork and/or information about a particular subscriber 
communication network - e.g., Product View Interactive™. 

In still another aspect of the invention, the appended information which 
includes information about the sponsor supplied advertising is automatically 
attached to certain email messages. Further, such automatic attachment can be 

1 0 accomplished on a statistical basis - described in more detail below - and/or on a 
temporal basis. Therefore, if, for example, one advertiser wishes to display certain 
information to a selected 25% of email messages transmitted over a 
conmiunications network, the invention accordingly determines the corresponding 
statistical user base and attaches that advertiser's information to email messages 

15 on that basis. The invention also provides features whereby an advertiser can 
append advertising information at a particular time of the day: for example, an 
advertiser can select at which time of day certain advertising information will be 
attached to email on the network. 

Such features are especially advantageous because advertising by nature is 
20 extremely temporal. That is, advertisers want to know, typically, when their target 
market will view their advertisement. Often, in fact, the time of viewing itself 
defines the nature of the target market. Thus, in accord with the invention, email 
messages can be appended with advertising information that is dependent, at least 
in part, with the time period of the day when the message is retrieved. This time- 
25 dependent advertising is sometime denoted herein as "dayparts." 

Since composition of new email messages will occur off-line at 
unpredictable times, such time sensitive advertising can be difficult to achieve with 
precision (this is due to fact that advertisements may be resident on the user's 
computer during off-line email creation and receipt). Thus, in accord with one 
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aspect of the invention, advertisements are appended to incoming email as the 
email is downloaded from the respective server. The advertisement Avill then be 
presented to the user at the time the message is accessed and read. 

Thus, in another aspect of the invention, the attachment of a message 
5 occurs only when the receiving user initiates the process of retrieving email 
messages from the network. For example, certain users of subscriber 
communication networks access their computer in the evening when they return 
home from work. During the day, email messages are stored in a buffer on the 
respective subscriber service - e.g., Compuserve™ - and transmitted to the user 

10 when selected at the user's home terminal. It is at that point, in accord with the 
invention, that the advertisement will be appended to the message, making that 
message transmission free to the user. In addition, that appended advertisement 
can correspond to the access thne of the user. That is, the actual advertisement 
that is received at the user's terminal can be one of those advertisements which is 

1 5 sent only in the evening. By way of example, a liquor manufacturer might prefer 
that liquor advertisements be transmitted to adults only in the evening, and not in 
the morning. Likewise, coffee manufacturers might prefer advertising in the 
morning, to encourage activity normally associated with that time of day. The 
invention provides this type of advertisement time discrimination. 

20 In another aspect of the invention, one or more subscriber communication 

networks pay all the email costs of users connected to the network, and thereafter 
charge advertisers to append advertisements to the messages. In this manner, the 
email is still free to the end-user; but the immediate cost is borne by the particular 
network and later charged to the specific advertiser. In this manner, the advertiser 

25 benefits by paying only when and if a specific advertisement has, in fact, been 
delivered to a specific recipient. 

In still other aspects of the invention, there are other ways to "sell" 
advertisers advertising space on email messages. In addition to dayparts, where 
email messages are appended with advertiser-specific information that is 



wo 96/24213 



PCTAJS96/00933 



-6- 

dependent on a particular period of time in the day, other methods of charging 
advertisers exist, including: (1) "profile match," which provides a means of 
charging an advertiser wherein advertisements are appended to email messages to 
a particular number of email users that match a preselected demographic criteria; 
5 and (2) * 'run of schedule" (ROS), which provides a means of charging an 
advertiser wherein advertisements will be appended to email messages for a 
certain number of times during the day, without a specific time period specified. 
With fiirther reference to the dayparts methods described above, and by way of 
example, an advertiser such as Coke™ may select a Coke™ advertisement to be 
1 0 transmitted up to 1000 times as appendages to email messages between the hours 
ofSPMandTPM. 

The advertisement does not depend, in any way, on the content of the 
email message, the originator of the message, the routing of the message, or the 
format and display of the message. However, as described above, the criteria by 
1 5 which an advertisement can be selected for attachment to a given email message 
can include: (i) dayparts, specifiying, for example, the time of day when the 
message is received; (ii) ROS, for schedulized inclusion of advertisements; and (iii) 
profile match, to specify an advertisement appendage to an email message based 
upon some demographic quantity, e.g., age or preferences of the receiver. 

20 The invention is next described fiirther in connection with preferred 

embodiments, and it will be apparent that various additions, subtractions, and 
modifications can be made by those skilled in the art without departing fi-om the 
scope of the invention. 

Brief Description of the Hlustrated Embodiments 

25 A more complete understanding of the invention may be obtained by 

reference to the drawings, in which: 

Figure 1 shows a system, constructed accordmg to the invention, for 
providing fi-ee email messaging to end users; 



wo 96/24213 



PCT/US96/00933 



10 



-7- 

Figure 2 shows a storage unit constructed according to the invention for 
storing ad-specific information and mode information about transmission 
guidelines; 

Figure 3A shows a representative display of an email message, in accord 
with the invention, and which includes advertisement specific information as part 
of the displayed information; Figure 3B shows additional information about an 
advertisement that is selectable on the screen by a user; 

Figures 3C shows another representative display of an email message, in 
accord with the invention, and which includes advertisement specific information 
for viewing and selection by the email receiver; and Figures 3D-3E illustrate that 
additional, hierarchical detail about the displayed advertisement is available to the 
user by selecting the advertisement on the screen; 

Figure 4 ilhastrates the routing of selected email messages between maU 
senders and mail receivers, in accord with the invention; 

Figure 5 illustrates one preferred embodiment of the invention wherein 
users are notified that unread email messages exist by displaying advertisement 
information on the notification; 

Figure 6 illustrates fiirther features of the invention, including other 
information services that are selectable by the user; 

Figure 7 shows one flow chart of processing email, in accord with the 
invention; and 

Figure 8 illustrates another embodiment of the invention including block 
diagrams. 

Detailed Desrriptiftn 

25 Figure 1 shows a system 10 iUustrating certain features of the invention 

whereby advertiser information is appended to email messages as it is "picked up" 



15 



20 
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by the receiving user. End users 12, 14 and 16 illustrate typical end-users (shown 
for illustrative purposes as computer terminals) that are connected, via 
communication links 17, to a central email messaging center 18. By way of one 
example, the users 12, 14 and 16 can be subscribers on an on-line service (e.g., 
5 Compuserve™) that is managed and controlled at the center 18. By way of 

another example, each end user 12, 14 and 16 can have internet addresses; and the 
center 18 is providing on-line services to member 20, who is also an end user for 
mail messaging purposes. In Figure 1, each user 12, 14, 16 and 20 can send 
messages to one another at any time. The messages are routed to the center 18 
10 and stored in email buffer 22 until accessed by the user receiving the email. Once 
the receiving user accesses her mail, an advertisement is appended to the message 
stored in the buffer 22 and transmitted to the user along the appropriate 
transmission line 17. 

The advertisements to be appended to the messages are stored in 
1 5 advertiser storage 24, e.g., data files. The information for each advertisement in 
the storage 24 contains mode information which is discernible by the center 18. 
The mode information can include, without limitation, one or more of the 
following: (i) dayparts information specifying the period of day for which the 
advertisement is to be appended to email messages, (ii) ROS information 
20 identifying the regular schedule for appending advertisements; and (iii) profile 
match information identifying certain demographic information, such as age or 
preferences of the receiver. Specifically, the center 18 includes a mode filter 26 to 
filter which advertisement can be attached to a given email message prior to 
transmission The mode filter 26, for example, prevents dayparts messages 
25 specifying day-only delivery from being transmitted to users at nighttime. 

By way of example, assume user 12 and 20 exist on a common subscriber 
service, e.g., ProductView Interactive™. In this example, user 12 can send a 
message to user 20 via the commtmication lines 17 (e.g., telephone Unes, satellite 
links, fiber optic cabling and other existing telecommunications infrastructure) and 
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through the center 18. The email buflfer 22 stores the message until accessed by 
the user 20. When the user 20 accesses his computer terminal, the center 1 8 first 
lets the user know that a message awaits retrieval from the center 18. When the 
user commands to read the stored mail, the center 18 appends an advertisement, if 
any, to the message and transmits the message to the user. At the user 20 terminal, 
the email message appears in one portion of the screen, and the advertisement 
appears in a second screen portion. 

Mode filter 26 also determines the fi-equency for which the advertisements 
within the storage 24 are to be appended to email messages. For example, if an 
advertisement selects a 50% fi-equency table (provided in the mode infonnation), 
the mode fiher assures that only 50% of the messages are appended with that 
advertisement. 

The format of the advertisement within the storage 24 is illustratively 
shown in Figure 2. Each advertisement takes a block of storage 28 which includes 
storage units 28a, 28b to store, respectively, information about the advertisement 
and about the mode for transmission. For example, the unit 28a can store a 
graphical depiction of the advertisement; while the unit 28b can store information 
that instructs the center 18 to send that advertisement only in the evening and at a 
fi-equency of 30%. Additional blocks 28' can include additional advertisers and 
mode information. The mode information of units 28b is not transmitted by the 
center 18; but rather is used by the center to distribute those messages correctly, 
as chosen by the advertiser. 

When the end user receives mail, in accord with the invention, 
advertisement specific infonnation and references (e.g., files and graphics) are 
appended to each message as the message is picked up, thereby paying for the 
email messaging for the end-user. Figure 3 A, shows one message generated 
according to the invention that includes a message portion 30 and advertisement 
portion 32. A visual delineator 34 separates the advertisement oriented data 32 
fi^om the message text 30. The original message 30 remains unchanged upon 
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delivery to the receiving use; but the graphics portion 32 is appended to the text 
30 and displayed to the receiving user. A user can thereafter select the 
advertisement 32 to obtain further information, such as shown in Figure 3B, which 
shows a larger, more detailed display of the advertisement information of portion 
5 32. 

Figures 3C-3E show another example of presenting advertisement 
information in an interactive manner, in accord with the invention. Specifically, 
Figure 3C includes a message portion 30', ad portion 32', and a delineator 34'. 
When a user selects the ad portion 32', further detail of the advertisement is 
10 displayed to the user. When the user again selects the interactive brochure portion 
35, more detailed information is made available to the user, such as shown in 
Figure 3E. 

Figure 4 depicts one illustrative embodiment of the invention that shows 
routing of email messages fi-om mail originators 36, through the messaging center 

15 38 (e.g., similar to the center 18, Figure 1), and to the mail receivers 40. The mail 
users 36 are illustratively shown as originating from three separate points: on-line 
service ProductView Interactive™ 36a, on-line service Compuserve™ 36b, and 
the Internet 36c. The center 38 is illustratively shown as the central processing 
system of the on-line service corresponding to the ProductView Interactive™ 

20 subscriber 36a. The mail receivers 40a and 40b are referred to illustratively as Jim 
and Tom, who, respectively, receive messages at their respective personal 
computers (PC). 

Thus, with further reference to Figure 4, messages come into the center 38 
from a variety of sources, including the internet and on-line services such as 
25 Compuserve™ 36b; and are stored in the mail server 38a (e.g., similar to the email 
buffer 22, Figure 1). As described herein, advertisements are appended to 
selected mail messages before retransmission to the end user, e.g., to Jim 40a and 
Tom 40b. The advertisement can include, for example, graphics detail of the 
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advertiser paying for the advertisement (and thus the message), or textual 
information about the advertiser. 

In one preferred embodiment, the invention notifies users of the system 
that he/she has email awaiting retrieval via an advertisement displayed on the 
5 screen, such as shown in Figure 5. More particularly, when a user accesses the 
appropriate subscriber network, e.g., Product View Interactive™, the user is first 
notified of messages awaiting retrieval, shown illustratively as messages 50a-50e. 
In this manner, the notification that messages are waiting includes the advertiser 
information, paying for that particular email. 

1 0 Figure 6 illustrates another example of email that is awaiting retrieval by a 

user of the invention when using a subscriber network. 

Figure 7 shows one embodiment of the invention including a flow chart of 
one processing scheme. The first step 70 in the processing scheme is that of 
obtaining electronic mail fi-om one or more system end-users. The system then 

15 asks, at step 71 , if there is any user-specific information available for later use in 
determining which advertisement label should be attached to the electronic mail. 
User-specific information can range ft-om information regarding the telephone 
service that the user is operating on, to consumer preferences, to demographic 
information such as the location fi*om which the user is calling. These examples 

20 are intended to be illustrative only, as the system could fiirther utihze additional 
information. If user-specific information is available, it is stored at step 72 and 
then the electronic mail is stored in step 73 . If there is no user-specific data, the 
processing scheme drops down to step 73 and stores electronic mail. Generally, 
no more activity is undertaken until the user requests his or her mail However, 

25 once requested, and after the electronic mail and the user-specific data have been 
stored, the processing scheme determines (step 74) the conditions that are present. 
This step is important as the user-specific data and general environmental data, 
such as the time of day, the end of an interval, etcetera, are user-specific and 
system enviroimient conditions that will aid in the determination as to what 
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advertisement label should be attached to the electronic mail. To determine the 
existence of such conditions, in step 75, the processing scheme scans the storage 
module containing user-specific and miscellaneous environmental data, and 
obtains any information available therefi-om. This condition-data is then compared 
5 in step 76 with conditions or modes requisite for advertisement selection, each 
stored advertisements having a condition or mode associated therewith. The 
conditions associated with the stored advertisement data can fall within any of the 
following non-limiting categories: profile, run of schedule, and dayparts. The 
profile condition refers to an advertisement that requires certain demographic data 
10 to be present. The run of schedule condition refers to an advertisement which is 
to be run a certain number of times during a day or other period of time. The 
daypart condition refers to an advertisement which is to be run for a certain 
percentage of time during a specific time period. In step 76, such conditions are 
compared to user-specific storage and other miscellaneous data indicative 
1 5 preferably of system environmental conditions (eg, time of day, detection of an 
interval of time elapsing) to determine the existence of a match between 
conditions. After determining the existence of a match, the advertisement data 
corresponding to the condition matched, is retrieved fi-om storage. The 
processing scheme (step 78) then retrieves the electronic mail stored in storage 
20 In step 79, a composite electronic mail signal is generated, by attaching the 

advertisement data to the electronic mail and separating the two with a delineator 
to avoid interference with the integrity of the message. The composite electronic 
mail signal is later transmitted in step 80 to an intended receiver. 

Figure 8 shows fiirther detail of one embodiment of the invention in block 
25 diagram format. The system 100 comprises a server module 1 12 and an attaching 
module 1 14. Computer processors 120 and 122 are responsible for performing 
the processing scheme of the invention, as described in Figure 7. The server 
module 1 12 receives electronic mail and other user-specific data fi-om a plurality 
of electronic mail users 130. The server module stores electronic mail and the 
30 user-specific data in respective storage locations 116, 118. Privacy as to message 
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content is maintained in both the server module 112 and the attaching module 114, 
as the message is merely stored in storage 116 and later used to generate 
composite electronic mail by attachment with a label Storage 1 18 is used to store 
information relating to the user, such as the user's telephone carrier, consumer 
5 preferences and demographic data, as well as miscellaneous system environmental 
data as described in Figure 7. This information can be used to select the label that 
will be used to generate the composite electronic mail signal. 

After storing the electronic mail and the user-specific information, the 
server module communicates with the attaching module 1 14 to determine which of 
10 the labels stored in storage 124 should be combined with the electronic mail stored 
in storage 116. The labels are preferably advertisements sold to various 
advertisers who pay the fees for transmission of the electronic mail message to the 
intended recipient. The invention, however, is not to be limited to such a use, as 
the labels could be used for other conmiercial as well as non-commercial uses. 

1 5 The system 1 1 0 has the ability to store numerous labels containing 

advertisements. Given the large number of advertisements from which the 
processor 122 must select, a determination is made as to which of the stored labels 
are to be attached to the stored electronic mail Such determinations are made by 
assigning a condition to each of the advertisement data, and subsequently 

20 examining whether the condition is satisfied. Such conditions are discussed, for 
example, in connection with Figure 7. Conditions associated with each of the 
labels are also stored in storage 126. The processor reviews the existing 
conditions, such as time of day, lapse of an interval, or receipt of user-specific data 
associated with the electronic mail in question. The processor 122 also reviews 

25 the conditions assigned to each of the stored advertisements. If there is a match, 
that is depending on whether a condition requisite for label attachment is satisfied, 
the processor 122 of the attaching module 1 14 will selectively access that specific 
advertisement label for attachment with the electronic mail message in question. 
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Once the processor has determined which advertisement label is to be 
attached (or appended) to an electronic mail message, the composite electronic 
mail dispatcher 128, attaches the advertisement label to the electronic mail without 
interfering with the integrity of the message data contained within the electronic 
S mail. Attachment is carried out through the use of a delineator which is used to 
separate the advertisement label from the message data, thus generating composite 
electronic mail. The original message content remains unaltered, and the 
composite electronic mail signal is transmitted to the intended receiver, also an 
electronic mail user 130. Transmission may occur upon receipt of a request from 
1 0 the intended receiver. 

Appendix A contains, for disclosure purposes, subject matter setting forth 
a non-limiting functional specification which is suitable for application with the 
invention. Appendix A is herein incorporated by reference. 

The invention thus attains the objects set forth above, in addition to those 
1 5 apparent from the preceding description. Since certain changes may be made in 
the apparatus and methods described herein without departing from the scope of 
the invention, it is intended that all matter contained in the above description or 
shown in the accompanying drawing be interpreted as illustrative and not in a 
limiting sense. 

20 It is also understood that the following claims cover all the specific and 

generic features of the invention described herein, and all statements of the scope 
of the invention which, as a matter of language, might be said to fall there 
between. 



What is claimed is: 
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1 1 . In a system for delivering email, the system of the type comprising a 

2 plurality of users connected to send and receive email messages, the improvement 

3 comprising: 

4 (A) storage means for storing advertising information, the advertising 

5 information including (i) ad information representing detail about a specific 

6 product or service and (ii) mode information representing guidelines for delivering 

7 the advertising information to users of the system; 

8 (B) means responsive to the mode information for appending the advertising 

9 information to one or more email messages; and 

10 (C) means for communicating the advertising information to a user of the 

1 1 system while simultaneously communicating the one or more email messages to 

12 the user. 

1 2. In a system according to claim 1, the further improvement wherein the 

2 mode information comprises dayparts information for specifying a period of time 

3 within a day to append the ad information. 

1 3. In a system according to claim 1, the further improvement wherein the 

2 mode information comprises profile match information for specifying a 

3 demographic profile of receivers of the one or more email messages. 

1 4. In a system according to claim 1 , the further improvement wherein the 

2 mode information comprises run of schedule information for specifying a time 

3 schedule of the delivering ad information to the one or more email messages. 

1 5. In a system according to claim 1, the further improvement comprising a 

2 mode filter for filtering and routing email messages to selected users of the system 

3 according to the mode information. 
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1 6. A system for displaying email messages to a user, the system of the type 

2 having a plurality of users connected on a commimications network to transmit 

3 and receive email, comprising: 

4 (A) advertisement storage means for storing advertising information including 

5 (i) ad information representing detail about a specific product or service and (ii) 

6 mode information representing guidelines for delivering the advertising 

7 information to users of the system; 

8 (B) email buffer means for storing email, each email identifying one or more 

9 users to receive the email; 

1 0 (C) means responsive to the one or more users on the network for sending 

1 1 notification to the one or more users that email is stored in the buffer; and 

12 (D) means for appending the advertising information to the notification and for 

13 displaying the advertising information and the notification to the one or more 

14 users. 

1 7. A method for providing free email services on a system of the type having 

2 a plurality of users connected on a communications network to transmit and 

3 receive email, comprising the steps of 

4 (A) storing advertising information on a storage medium; 

5 (B) storing the email in an email buflfer; 

6 (C) appending the advertising information to the email and communicating the 

7 combined email and advertising information to the user. 

1 8. A system for attaching a label to electronic mdl comprising: 

2 a server module comprising means for receiving and storing electronic mail 

3 from at least one creator of electronic mail; and 

4 an attaching module comprising: 
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5 means for storing a plurality of labels and designating conditions required 

6 for accessing each of said labels; 

7 means for detecting said conditions required and selectively accessing said 

8 labels which correspond to said conditions; 

9 means for attaching said labels to said electronic mail to create composite 

10 electronic mail; 

1 1 means for providing a visible display of said composite electronic mail to a 

12 mail receiver. 

1 9. The system for attaching a label to electronic mail according to claim 8, 

2 said label flirther comprising advertisement data. 

1 10. The system for attaching a label to electronic mail according to claim 8, 

2 said means for providing a visible display further comprising means for enabling a 

3 user to view message and advertisement data contained in said composite 

4 electronic mail. 

1 11. The system for attaching a label to electronic mail according to claim 8, 

2 said at least one mail originator comprising a computer conrmiunicating with an 

3 on-line service. 

1 12. The system for attaching a label to electronic mail according to claim 1 1, 

2 wherein the computer comprises one of a personal computer, a facsimile machine, 

3 a telephone, a television, an internal processor within the on-line service, or a 

4 multi-media system. 

1 13 . The system for attaching a label to electronic mail according to claim 8, 

2 whereby said composite electronic mail is transmitted upon request by said mail 

3 receiver. 

1 14. The system for attaching a label to electronic mail according to claim 8, 

2 whereby said composite electronic mail is transmitted automatically to the mail 

3 receiver. 
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1 15. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the time of day. 

1 16. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the passage of a time interval. 

1 1 7. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the receipt of user-specific data fi-om 

3 the mail originator. 

1 18. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the access of user-specific data about 

3 the receiver. 

1 19. The. system for attaching a label to electronic mail according to claim 17 

2 whereby said user-specific data comprises consumer purchase data. 

1 20. The system for attaching a label to electronic mail according to claim 17 

2 whereby said user-specific data comprises demographic data. 

1 21. The system for attaching a label to electronic mail according to claim 8, 

2 fijrther comprising means for assessing a transmission charge to an advertiser 

3 associated with said advertisement data, for the cost of providing said display to 

4 the mail receiver. 

1 22. A method for creating and distributing composite electronic mail 

2 comprising: 

3 providing a system in communication with users of electronic mail; 

4 storing a plurality of labels in the system; 

5 designating conditions for accessing and attaching each of said labels with 

6 electronic mail transmitted to the system; 

7 receiving electronic mail fi-om at least one user; 

8 determining the existence of conditions for accessing said labels; 
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9 selectively accessing said labels which correspond to the conditions 

10 determined; 

1 1 attaching said accessed labels to said electronic mail to create composite 

12 electronic mail; 

13 transmitting said composite electronic mail to a mail receiver; 

14 providing a visible display of said composite electronic mail to a mail 

1 5 receiver. 

1 23. The method according to claim 22, said label comprising advertisement 

2 data specific to advertisers. 

1 24. The method according to claim 23, said transmitting step further 

2 comprising, assessing a transmission charge to an advertiser whose advertisement 

3 data appears on the label in the composite electronic mail. 

1 25. The method according to claim 22, said step of attaching said accessed 

2 labels further comprising using a delimiter to separate the label from a message 

3 contained in the electronic mail sent by the at least one user. 

1 26. The method according to claim 22, said step of providing a visible display 

2 further comprising providing the mail receiver with a display of a message and 

3 advertisement data. 

1 27. A system for utilizing electronic mail free of charge, comprising: 

2 at least one mail originator comprising: 

3 means for creating electronic mail; 

4 means for transmitting electronic mail; and 

5 a mail interceptor comprising: 

6 a server module having means for receiving and storing electronic mail 

7 from at least one mail originator; 

8 an attaching module comprising: 

9 means for storing a plurality of labels containing advertisement data and 
10 designating conditions required for accessing each of said labels; 
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1 1 means for detecting said conditions required and selectively accessing said 

12 labels which correspond to said conditions; 

13 means for attaching said labels to said electronic mail to create composite 

14 electronic mail; 

1 5 means for transmitting said composite electronic mail to at least one mail 

16 receiver designated by said at least one mail originator; 

17 at least one receiver of electronic mail comprising: 

18 means for displaying said composite electronic mail. 

1 28, The system for utilizing electronic mail free of charge according to claim 

2 27, said mail interceptor further comprising means for assessing a transmission 

3 charge to the advertiser associated with said advertisement data. 

1 29. The system for utilizing electronic mail free of charge according to claim 

2 27, said composite electronic mail comprising a message file, an advertisement 

3 label and a delimiter positioned therebetween. 

1 30. The system of claim 27, wherein the system is a subscriber service, and 

2 further comprising means responsive to each user for accepting or declining 

3 sponsored email, the email being free for both outgoing mail and incoming mail to 

4 the users. 
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